ANDERSON CREATIVE SOLUTIONS LLC CODE OF ETHICS

1. We adhere to the highest standards of ethics in the public relations profession. 
The employees of public relations firms are members of a profession which has well-established guidelines for ethical behavior. We expect each of our employees to commit themselves to those guidelines, and advise our clients' communications professionals to do so as well.
2. We are committed to accuracy. 
Accuracy is fundamental to our business. There may be different points of view about issues and or products, but standards for factual accuracy are clear. We dedicate ourselves to accuracy - the spirit of it as well as the letter of it. We will advise our clients to be transparent and willing to engage in debate and discussion.
 
3. We believe that our clients and the public are best served when third party relationships with spokespeople, partners and allies are open and transparent. 
Our bias in counseling clients is toward disclosure, which we believe is appropriate as a principle and effective as a communications tool.  Third-party spokespersons, such as scientists, economists, scholars, celebrities, online media “influencers” such as bloggers, or other third party content experts who are involved in word of mouth communications, enrich the public discourse. Third-party organizations such as alliances or coalitions may be created to promote our clients' interests. When a spokesperson, expert or organization is paid for participation we will be transparent.  Our clients and the public are best served when any relationship between third-party organizations and our clients is fully disclosed and when the sponsors of public relations tools such as video news releases and web sites are clearly identified. 
 
 4. We are committed to agency practices that increase society's confidence in the practice of public relations. 
> When we engage with journalists or other organizations, we disclose who we represent.
> We respect the opinions of journalists and other spokespeople as their own.
> We do not retain journalists to represent client interests in their media.
> We will implement policies within our firms to carry out these principles, and we will train our employees about the imperative of upholding them and effectively communicating their importance to clients. 



 IN ADDITION:
Objective Counsel and Advocacy – Anderson Creative Solutions will not have interests that might compromise their role as an independent consultant during the term of employment. We will approach our clients with objectivity, in order to help the client adopt the optimum communications strategy and behavior. 
Society - An open society, freedom of speech and a free press create the context for the profession of public relations. ACS operates within the scope of this open society, comply with its rules, and work with clients that have the same approach. 
Confidentiality - Trust is at the heart of the relationship between a client and a public relations consultancy. Information that has been provided in confidence by a client and that is not publicly known will not be shared with other parties without the consent of the client 
Delivering Promises – Anderson Creative Solutions LLC will work with clients to establish clear expectations in advance about the output of their efforts. ACS must define specific goals for communications actions and then work to deliver on their promises. ACS will not offer guarantees which are not supportable, or which compromise the integrity of the channels of communication. 
Conflicts – Anderson Creative Solutions LLC may represent clients with conflicting interests. Work may not commence for a new and conflicting interest without the current client first being offered the opportunity to exercise the rights under any contract between the client and consultancy. 
Public Relations consultancies are professional service firms who help clients influence opinions, attitudes and behavior. Along with this influence comes responsibility to our clients, our people, our profession and society at large.
